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Like father,
like son

Methuselah lived nearly

a thousand years, his father Henok
a bit less. Yet it was enough

to give his name to an exclusive
club of just twelve ltalian
companies. Selected

on the basis of strict criteria,

they gained the prestige

of building, somehow, Italy.

by Francesco Novelli

roucho Marx used to say

he would never join a

club accepting him as a

member: of course he

was ]okmg. vet there is something
true in what he said as it is better
not to join certain clubs (you can
choose the name of the club in
question). Yet there are certain spe-
cial and virtuous circles that are just
for very few members. Les Hénok-

Ugo, the present owner

of the Beretta, smiles iens, one of the most exclusive clubs
under the glance in the world, has just 31 members,
of Pietro, his forefather including 29 members in Europe

and two in Japan.

Each company has to meet just
four criteria to join, but they are so
selective that they led to a merci-
less competition. The first criteri-
on even looks banal: you must be
an entrepreneur, that is to say you
must run a company.

In fact, Italian entrepreneurs are
millions. The second criterion is
stricter: your company must be a
bicentenary one. This is a stricter
criterion but it is an obstacle that

and company’s founder.
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can be overcome: there are many
centuries old companies, especial-
ly in Europe. The third criterion
narrows the field: the entrepreneur
running the company must be a
founder’s descendant.

In other words, those who simply
bought a company or its trade-
mark, are offside, even if the buy-
er is his/her grandfather or great
grandfather because “a bicente-
nary company” requires at least
five or six generations,

As a result the number of appli-
cant members decreases and very
few meet the fourth criterion: their
company must not only have a
good balance sheet but also be up
to date.

The idea of such a club dates back
to 1980 and was given by Paul
Glotin. He was running the Marie
Brizard, a Bordeaux-based com-
pany producing the Bordeaux
liqueur, and was the founders’ de-
scendant: the year 1980 was the
225th anniversary of the company
foundation (1755) and the entre-
preneur wondered how many oth-

Japanese (one of them, Mr. Hosl

er companies shared the features
of his company: innovative and
loyal to tradition simultaneously,
up to date but without betraying
memory.

Glotin started an inquiry, went to
chambers of commerce, em-
bassies, trade unions, associations,
federations, that is to say all the in-
stitutions that might help him. A
year later, in March 1981, the first
club was established and members
chose its name and statute.

Eight centuries of glass

The statute is well summarized in
the above mentioned four criteria;
the name “Les Hénokiens” comes
from Henok and, therefore, from
the Bible. In fact Henok was a pa-
triarch before the flood, who lived
for 365 years, and was the father
of an even longerlived son,
Methuselah. Among the members
of the club there are one Dutch, a
Spanish, an Irishman and two

holds the record of continuity

ROSSANO

throughout centuries: his Ryokan
Hoshi, founded in 718, that is
1285 years ago, by his grandfather,
is the oldest hotel in the world),
four German, ten French and 12
Ttalians.

It goes without saying that the sto-
ty of each of these venerable com-
panies and of the families that en-
abled them to thrive, is worth be-
ing told in detail but it would re-
quire 31 volumes, one for each
company. It also goes without say-
ing it is impossible.

That is why we must be satisfied
with telling something about the
Italian members of the club: a
view over the “made in Italy” that
is not, as many people believe, a
recent phenomenon because it has
old origins. The Italian partner
that can boast a nearly endless en-
trepreneu ory (it is not by
chance that it follows the Japanese
Hoshi) is Barovier & Toso: in the
island of Murano it has been pro-
ducing elegant styled glass objects
since 1295.

The Venetian glassmaker mastro

Clockwise:

Pina Amarelli, who
takes the leadership
of the eponymous
company

of liquorice, and
chairwoman of the
Htalian Hénokiens;
the porirait of one
of the family's
forefather; the coat
of arms of the Amarellis;
two examples

of historical labels
on the packets

of liquorice.
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by Barovier,

1wo vases dating back
to 1926 and 1925,

both designed by
Barovier and presented
on the occasion of
the Venice Biennale
(1952); the “Barovier's
wedding cup” (blue
glass and enamels),
dating back to 1450;
amodern flowerpot.
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(“master”) is a sort of patriarch of
Tralian design. Torrini, the Floren-
tine jeweller’s, which is just 74
years younger and whose origins
date back to 1369, leads us to the
origins of fashion and design. Its
trademark (a four-leaf clover and
a spur which has been engraved
on all its jewels and silverware for
centuries) is in a document kept in
the Florence State Archive. You
can read: «Jacopous Turini de la
Scharpedia facit hoc signum». A
century later, at the beginning or
the Renaissance, the Torrinis have
already left the Mugello (Scarperia
is about 30 kilometers from Flo-
rence) and they had become the
goldsmith of the noble and upper
middle class.

Let’s move from design to tech-
nique. The Pietro Beretta's
weapon company, as written in the
Venice State Archive, on the 3rd
October 1526 was already able to
manufacture 185 arquebus barrels
for the Senerissima Arsenal. That
supply, which was really big in
those times, allowed Mastro Bar-
tolomeo Beretta to earn 296 gold-
en ducats: the Vatrompia-based
company (near Brescia, in the
Lombardy region) still manufac-
tures pistols and  shotguns




[image: image4.jpg](weapons are still the core busi-
ness) even if it launched a sport
wear line. The fourth of the list is
the Cartiera Mantovana, which is
owned by Mr. Marenghi and his
family from 1690. At the begin
ning of his entreprencurial career,
the court of Gonzaga was not on
ly one of the most elegant in Eu-
rope, but also one of the most bril-
liant from a cultural point of view
there was a large consumption of
valuable paper. Today writing on
paper is not the most loved solu-
tion any more and the Marenghis
understood they had to produce
paper for industrial use. Yet a lim-
ited production of luxury paper is
still available for those who can
live without e-mail and short text
messages (at least on important oc
casions). Time goes fast and
changes very quickly alongside
m]mulum et in certain fields
old manufacturing is still unbeat-
able. Take for instance the Ditta
Daciano Colbachini & Figli, a Sac-
(nl%nn based firm (near Padoa, in

the Veneto region). Here bells

with an inimitable sound are man-
ufactured. As the company could
not live on bells, the Mr. Colba-
chini and his family launched a di
vision that became leader in the
production of sophisticated tech
nological rubber and rayon prod-
ucts. Tradition and progress go
hand in hand

Another member of the club is the
Mediterranean  diet.  Barons
Amarelli from Rossano Calabro,
near Cosenza, grow, manufacture
and sell one of the most flavored
and perfumed liguorice.

Ancient and winners

They keep launching new
liquorice-based products: after
spirits came the tagliolini alla liqu
irizia (“liquorice thin noodles”;
taste it with botargo, lemon and
extra virgin olive oil or with pesto,
a sauce made with basil, garlic,
cheese and oil) and even eau-de-
Cologne. Other two Italian com-
panies belong to this category: the
Ditta Bartolo Nardini, which has

been distiling acquavite (brandy)
in Bassano del Grappa since 1779
(probably there is no Italian man
that has never tasted its famous
grappa, that is spirit made from
the distillation of the residue of a
wine press) and the Confetti Peli-
no di Sulmona, which, since 1783,
has been producing almonds,
hazelnuts and whatever can be
coated with delicious sugar, with
out starch.

The recipe of these sugared al-
monds is handed on from father
to son and, clearly, is very secret.
Over the last twenty years Italian
tashion has been well placed on
the global level: this is a recent
statement, yet its roots are very
old. First of all in the field of tex-
tiles as no garment (whether it be
silk, cotton or flax) can be made.
There are four Tralian fashion
houses in this field: two of them
are specialized in wood, one in
cotton and flax and the fourth in
silk. The geographical areas of the
Bicllese and Vicentino, are the his-
torical excellence poles in Italy as

Below, from the left:

a photography

of the Berettas;

a room hosting

the collection

of weapons,

a detail of an old muzzle
loading rifle

and the opening

of a luxury rifle.
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They give a bit of their time and a bit of their money to tho-
se in trouble. This happened for one hundred years, since the
creation of the Buontempi, a reward company from Milan (it
has no headquarters but it has an excellent coordination) ma-
de up of entrepreneurs, bankers and someone else. The un-
derlying idea was to take advantage of “good time”, that is
the time left after work. This is how, making use of parties,
lotteries and trips, a big amount of money is put aside to
help, for example, the elderly or hospitals needing new equip-
ment. Amato Santi, who has been the chairman of the com-
pany since 1992, said: «we do not want advertising or

rewards; we only wish to create a friendly environment,
where there is great will to do something together.
At the beginning it was a small local company, whi-
"\ ch aimed at helping the neighborhood; nowi, a cen-
tury later, it is a company of 120 people and their
activity widened even if it is still restricted to the
area of Milan

The Nanninis plant
is localted near

the renowned

Ponte di Bassano

del Grappa.

The label, the place
and the grappa

(spirit made from

the distillation

of the residue of a wine
press) and the process
haven't changed over
centuries, but allowed
the name to be

known worldwide.
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far as wool is concerned.

In fact, the two Italian Hénokiens,
are just in these areas: on the one
hand the Ditta Fratelli Piacenze
which produces luxury textiles in
Pollone, a town near Biella: 70%
of these texti bought abroad;
on the other hand the Lanificio
G.B. Conte, which has been work-
ing in Schio, near Vicenza, since
1757: more than half its produc-
tion is bought abroad. Cotton and
flax are within reach in the Pied-
mont region and, in particular, in
Ghemme, near Novara, The In-
dustria filati tessuti Crespi (that
was born in Busto Arsizio, in the
Lombardy region) is situated just
in this area: it produces about
eight million square meters of tex
tiles per year and more than five of
them are deemed to be exported
In the Lombardy region, near Lec-
co, and, in particular, in Garbag-

nate Monastero, you can find the
twelfth, and so far last Italian
Heénokien: the Ditta Marioboselli.
The Bosellis, more than a century
ago, became part of Mr. Butti's
family through a marriage. In
1798, thanks to another marriage,
they took over the company of Mr.
Corbetta, which was born just in
Garbagnate Monastero in 1586.
The chairperson of the club is a
woman, or better an Italian one
(even better an Italian woman
from Southern Italy), Mrs. Pina
Amarelli, who, very proudly, says
that «old Europe shows, without
betraying its past but relying on it,
that it can prosper remaining up
to date and winning». This state-
ment would lead us to say that old
age is not always the worst thing.
Ttis a club to envy.
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